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• Plant based products 

• Australian Dietary Guidelines

• Fractures trial – healthy ageing with dairy 

AGENDA 
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• To ensure that dairy foods continue to 

be recognised as part of healthy and sustainable 

dietary patterns by Australian nutrition 

guidelines, key opinion leaders (KOL) e.g. policy 

makers and Health Care Professionals (HCPs)

WHY DOES DA INVEST IN HEALTH AND NUTRITION?
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DAIRY STILL VALUED IN AUSTRALIA
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82%

See dairy as important in 

the diet
It’s important to support the 

Australian dairy industry

82%

Households regularly 

purchase milk

98%



MILK CONSUMPTION per capita consumption of liquid milk in kg (2020)

IDF - Global expertise in dairySource : International Dairy Federation National commitees of IDF, USDA, Eurostat
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CHEESE CONSUMPTION per capita consumption of cheese in kg (2020)

IDF - Global expertise in dairySource : International Dairy Federation National commitees of IDF, USDA, Eurostat
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MILK PREFERRED OVER ALTERNATIVES
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CONSUMER PERCEPTIONS



NEW RESEARCH : NUTRIENT RICH FOOD INDEX  
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Dr Brad Ridoutt, Life Cycle Analyst, CSIRO

Nutrients & 
Health

Environmental 
Impact 

Affordability



THE FINDINGS 
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PLANT BASED is a HOT TOPIC IN AUSTRALIA 

Dairy Australia is supporting ADF and ADPF

• Ministerial working group “The Labelling and Marketing of Plant-

based Alternatives to Meat and Meat-based and Dairy products”

proposed voluntary recommendations 

• Senate inquiry open – “Definitions of meat and other animal products”

Growth of plant based ‘cheese and yoghurt’ products in the market place

Dietary Guideline review – what will be recognised as:

• healthy versus unhealthy or

• ultra processed

• A review of the evidence and definition of ‘plant-based products’ including 

(but not limited to) nutrient quality and quantity, bioavailability and 

established health outcomes.

Australian Dairy Industry Council are asking for improved labelling and marketing 
of plant-based products promoting themselves as alternatives to dairy 
• accurately and truthfully describe the product
• do not mislead the consumer over what the product contains (including its 

nutrition content and health benefits) 
• does not denigrates other food groups 
• whilst continuing to 'foster industry innovation'
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DA is very engaged in this space

• Monitoring the data

• Providing technical advice to ADF and ADPF at recent 
Ministerial working group and at the current senate inquiry

• Working with international colleagues to protect and monitor 
the regulatory environment, especially at CODEX  

• Communicating the evidence 

➢ Plant based  infographic 

➢ Dairy's role in a Plant-based dietary pattern position paper 

• Investing in research 

• We’ve asked for a review of the evidence and definition of 
‘dairy alternatives’ in the Australian Dietary Guidelines

PLANT BASED PRODUCTS 



• Engage and drive media opportunities  

• To drive consistent messaging 

• Correct misperceptions in the media (dairy versus plant based)

• Promote the value and benefits of milk, cheese and yoghurt

• Engage SA government staff and policy makers

• To keep the senate inquiry recommendations on the agenda 

(caretaker gov)

• Push for voluntary recommendations in short-term and 

continue to recommend regulation change (longer term 

outcome)

• Keep dairy on the agenda

• Australians value and see dairy as important in their diet

• Most households (98%) regularly purchase milk  

WHAT CAN SADA DO…




